AdRollL
Matching Lifecycle Stage to digital campaign

(aka how to make a static list behave like a smart list)



Matching message to the lifecycle stage using
Digital & our own product.
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How to make static lists behave like a smart list

Only Static List can sync to AdRoll. First step is to build the smart list that filters for the leads/ contacts you want to
target with display advertising.
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Next make a corresponding static list

| gave the static list the same name as the smatrt list so | could easily match them up
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Nightly batch to update static lists

Next build a batch smart campaign.
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Nightly batch to update static lists

Flow. If member of smart list, add to the static list. Wait 3 minutes. If not member of not in smart list, Remove from
static list.
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Runs on a nightly to add and remove leads from the

Flow Schedule Results

1 Nurture + Marketplace Smart List

1 Nurture + Marketplace

Run History

August 21, 2016 9210 PMP...  Completed (117 leads qualified )

Define which leads this campaign will affect
i

Define campaign actions and steps

Manage when the campaign is active

Track campaign progress

August 20, 2016 10 PM P..  Completed (731 leads gualified )
August 19, 2016 9:10 PM P...  Completed (394 leads qualified )
August 18, 2016 .10 PM P...  Completed (357 leads qualified )
August 17, 2016 210 PM P...  Completed (753 leads qualified )
August 16, 2016 9:10 PM P...  Completed (249 leads qualified )
August 15, 2016 9210 PM P...  Completed (631 leads qualified )
August 14, 2016 210 PM P...  Completed (64 leads qualified )
August 13,2016 9:10 PM P...  Completed (107 leads qualified )
August 12, 2016 210 PM P...  Completed (548 leads qualified )
August 11, 2016 210 PM P..  Completed (1991 leads qualified )
August 10, 2016 3:10 PM P...  Completed (672 leads qualified )

August9, 2016 9:10 PM PDT ~ Completed (354 leads qualified )

August 8, 2016 9:10 PM PDT  Completed (388 leads qualified )

August 8,2016 12:21 PMP...  Completed (188357 leads qualified )
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Sync Marketo Lists to AdRoll

Lists show up in AdRoll. Use for audience targeting and prospecting campaigns
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Q marketo | CRM Emails % 9 matching results

- Conversion Name Segment Rule
marketo-18252-adroll—crm-onboarding—us-strategic-customers 55,143 emails uploaded 9/11/2015
marketo-27347-global—crm-onboarding--strategic-account-contac 69,460 emails uploaded 12/18/2015
marketo-29226-2015-customers-for-app_adroll 15,900 emails uploaded 1/22/2016
marketo-30086-adroll_house_-_1_nurture__marketplace 196,790 emails uploaded 8/17/2016
marketo-30087-adroll_house_-_2_mg__hunting 82,918 emails uploaded 8/3/2016
marketo-30088-adroll_house_-_3 working _negotiation 42,515 emails uploaded 8/3/2016
marketo-30089-adroll_house_-_4 _account_sign_ups_no_spend 3,223 emails uploaded 8/3/2016

marketo-30090-adroll_house_-_5_

spending_customer 21,264 emails uploaded 8/3/2016
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